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Infroduction of Alibaba Group
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Alibaba Group Structure
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Alibaba’s Cross-Sector Leadership

* Fluggy

Alibaba has established itself as a market leader across multiple sectors that shape users’ everyday life.
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E-commerce

Payment Entertainment

1B+ 1.7B+

Registered Users Consumers

Level-1
Online Video Platform

380M+ 66
DAU Markets

NO.1

Live Event Ticketing Platform

Transportation

*2025 May Day Holiday DAU Peak
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Infroduction of Fliggy



About Fliggy...

* Flugoy

, established in 2016, is a comprehensive under Alibaba Group.

Fliggy offers domestic and international tfransportation, hotel accommodations, attraction tickets, destination activities, and

travel-related services, creating effortless, enjoyable, and trustworthy journeys for reqistered users, over of the

active users were born after 1990.
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Domestic & International Train Routes
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Data Source: Fliggy
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Fliggy’'s Leadership in Outbound Independent Travel:

No.1 in outbound independent travel market share

Proportion of young travelers choosing Fliggy for their first trip

R No.1 in visa-processing market share

. No.l in telecommunication services market share

& \ g # No.1 in local entertainment market share

Data Source: China's Outbound Tourism Industry Development Report 2024, Fastdata
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Ecosystem-driven Destination Growth:

* Fluggy

Leveraging Alibaba’s cross-mapped data, Fliggy targets audiences through multi-touchpoint engagement across various

scenarios, which enables precise identification of potential travelers and drives new user growth for destinations.

User Attributes

Travel Frequency

FIT & Group Tour
Travel Data

Hotel & Airline Preference

Interested Destination

Tourism Consumption Power

E-commerce &
Shopping

Lifestyle & Entertainment

Payment & Transportation Digli’d' LifeSfY'e
Data

Contents & Social

Interests & Hobbies



* Fluggy

Fliggy’s Portfolio Companies:

The future of travel is shaped by openness. Through , Fliggy brings together like-minded partners to explore

how digital technology can improve industry efficiency and create a vibrant cultural fourism ecosystem.

China's #1 B2B travel . . s China's first publicly listed
BARF R ® RISHRiFERE

distribution service provider didatravel utour outbound travel wholesaler

Intercity & intracity road passenger

China's #1 global car . . .
- transportation information services

rental & self-drive travel platform T™H1TH E Fl gg ERYT\ [ ,
zuzuche.com ! ‘ SHENGWEI TIMES GROUP provider

China’s second-largest Road passenger transportation industrial

independent homestay platform ‘@ JMERE BEST {SHE43fHX  intemet platform
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* Fluggy

Winter sports drive growth

Riding the excitement of the domestic ice and snow tourism orders have more than tripled year-on-year (YoY).
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Mountains & Movies: Spotlight on movie locations

Hotel room nights grew 100% YoY on filming locations of the movie
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Chinese Outbound Travelers Trend: Self-guided Planning & Flexible ltineraries

Self-Guided Planning

Self-guided Preparation: Access to diverse UGC content
and information channels builds confidence in
independent travel planning.

N
Tool Empowerment: Mastery of travel tools (navigation,
translation apps) enhances efficiency and self-reliance.

N

Rejecting Rigidity: Opting out of rigid group tours to
prioritize flexibility and personalization.

Flexible Itineraries

Flexible Time and Location Selection: Users split bookings into
cancellable hotel stays to avoid rigid schedules.

Flexible Itinerary Booking: To avoid cancellation or
modification losses, itineraries are usually not completely
fixed but kept somewhat flexible.
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THANK YOU

Ada XU
Director of Intfernational Affairs
Fliggy-Alibaba Group
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